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World Bank Definition

Financial inclusion means that individuals and businesses have access to useful and 
affordable financial products and services that meet their needs – transactions, 
payments, savings, credit and insurance – delivered in a responsible and sustainable way.

What is “Financial Inclusion” exactly?

Individual and their businesses

AffordableUseful

Aishat ouAishat ou

I F SH E H A D  CA SH ,  SH E C O U L D  SEN D  

A L L  H ER 9  CH I L D REN  T O  SCH O O L .

CEN TRA L  A FRI CA N  REPU B L I C

“I have only been able to 

send two children to sch l. 

I need $2.50 to enrol each 

child and they need shoes 

and clothes.”

Financial Services Providers

Responsible Sustainable

Mobile Money 
Providers

Banks, microfinance 
institutions

Money Transfer 
Operators

Agritech, Solar firms
or other Fintech



Digital financial inclusion can be defined as the digital access to, use of, and 
benefit from formal financial services by excluded and underserved populations. 

What about “Digital” Financial Inclusion?

Increasing Access to formal
financial services & 

Lowering Costs

Bridging the data gap
between providers & 

customers

Increasing trust & deepening
customer engagement with

low-income populations

Enabling new business 
models, tailored to the 

needs of the  most vulnerable

Enabling access to Non-Financial 
Services (access to skills, 
knowledge, to markets)

Key benefits of digital financial services include:

Meet Halima in Somalia

https://www.youtube.com/watch?v=zKnya5iGo58


Worldwide, 76% of adults now have an account. But about 1.4 billion 
adults remain financially excluded… What can WE do about it?

Cash-based transfer (and G2P) programmes can be a starting point for 
Digital Financial Inclusion by providing first-time access to accounts (bank and 
mobile money accounts) and financial services to unbanked and underserved populations 
and their businesses, who are otherwise left behind by formal financial channels.

Sub-Saharan Africa experienced 
the fastest growth in account 

ownership, but the region 
remains behind…



f. The rural-urban gap 
exists, but it is not clear 
how big it is, due to 
various definitions of what 
make an area rural. Findex 
2021 provides data for 
some countries.

Second largest
Gender gap

Women, the poor, the youth, the less educated and the 
unemployed remain less likely to have a financial account



Over the last decade, Sub-Saharan Africa is the region which experienced 
the fastest growth in account ownership, doubtless spurred by mobile money

• 33% of adults have a mobile money 
account - the largest share of any 
region in the world!

• All 11 economies with more adults in 
possession of a mobile money account 
than a traditional financial institution 
account were in Sub-Saharan Africa

• The COVID-19 pandemic and social 
distancing measures drove increases in 
the adoption of mobile money.

• Mobile money has also grown in many 
fragile and conflict-affected 
economies: Cameroon and DRC : +70% 
growth in mobile money account 
ownership between 2014-2021. 



Despite rapid growth, Sub-Saharan Africa lags behind in terms 
of actual account ownership and usage

55%
50%



Globally, the gender gap in overall account ownership has fallen 
over the past decade (now at 6% in develop ing  econom ies )  EXCEPT in Africa 

Source: CGAP using 2021 Findex Data.

Sub-Saharan Africa is the region with the 
second largest financial inclusion gender gap.

Over the last decade, the gender gap rose from 
5% in 2011 to 12% in 2021. 

Côte D’Ivoire: 27 percentage points 

Nigeria: 20 percentage points 



In West AFRICA, women are consistently less likely than men to 
have access to formal financial services
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Source: Global Findex Data 2021 for most countries or 2017 data (*). Data on mobile money account ownership was not available for CAR and the Gambia (**).



But there are positive signs that mobile money can help 
bridge the financial inclusion gender gap in the region 

Source: GSMA using the 2021 Findex Data. 

Between 2017 and 2021, the
growth in mobile money 
account ownership and usage 
was higher among women 
than men in Africa.

Mobile money gender 
gaps across regions (2021)

But despite progresses, a 
mobile money gender gap 
remains : women are 17% less 
likely than men to own a 
mobile money account*

https://www.gsma.com/mobilefordevelopment/blog/findings-from-findex-mobile-money-is-driving-financial-inclusion-for-women-but-more-work-needs-to-be-done/




WHAT DOES prioritizing women MEAN?

• D i r e c t  money transfers for families to women

• C o n n e c t women with good formal financial services and products ​

• P r o m o t e the issuance of government IDs to women

• P r o v i d e women with the knowledge and skills

and social networks to take advantage of economic opportunities

• I n f o r m women of their rights and entitlements and ensure they 

trust community feedback mechanisms​

IT DOES NOT MEAN EXCLUDING MEN OR SPECIFIC VULNERABLE GROUPS!



Your thoughts please!


